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Abstract

In recent years, social media has gradually become a focal point for public attention and
discourse, and of artists. Among those artists interested in social media, Ai Weiwei is among
the most passionate. He employs social media as a channel to give himself a voice, and in
the flexible creation and development of large-scale community times features. However,
the larger the social media art creation, the more powerful the Internet presence needed for
participation. How Ai Weiwei attracts netizens to work for him is the question at the core of
this research, and from this other questions derive, such as: how is social media used? What
kind of image recognition does it develop? This research focuses on two social platforms,
blogs and Twitter, which are most often used by Ai Weiwei, analyzing how he utilizes social
media, establishes the meaning of actions, and develops recognition. I begin by elaborating
the rise of social media era via changes in society and art. Secondly, I analyze how Ai Weiwei
rehearses autonomous propagation and organizational connections through his blog to create
a force strong enough to contend with the government. Lastly, I will indicate how Ai Weiwei
repeatedly, intentionally designs an Internet movement via Twitter capable of directing his

followers.

Keywords: Ai weiwei, social media, blog, Twitter, identity
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ITFA B AS (Blog) » f& (facebook) » YouTube - #£4F (Twitter) » Flickr:-
- ESEE R B MR TE A S R i DR S S S TR S B A A R
it » TEER AR & B 258 1 ) 7 A2 BE B 2 B2 2 - AHE AR B RS IR (R B BE N B R
BB B BB MDA B (Social Media)’ fEfE A HE THI2H 5
FEBAHTER (Mandiberg 2012: 4; Fuchs 2014) - WIFEIFT S A GET - AR (Jay
Rosen) FrigHIRY - 7EE Bt BEHF A [ A BEA B B RV R E S - PG 12 W E)
B S RYE R B - RS (R R R SR [F 2 B H i A2 EEEHE. (Rosen 2012:
32-52) -

FEENEM S OA LR Ry 2l 2 o1 A\ BHE R 1y il 7 203
HA B - LB R ZE (An Xiao Mina) BT LABUTAREEFBLEE U AN (SN - B AR
BT EH2004 22201045 AT AY it BF 1L 85 25 i 28 2% - (9120120 09 57k 8 [ 52 5 (X 22l B
(National Museum of Contemporary Art) 2 T—{E44 5 " B35 BRbE B JRK R
(“Tag Ties and Affective Spies”) HU#R LR - St F AR IR 178)  (HREEEH
HREG2010F A SRR A BLFHE AL (Hrag Vartanian) 23— {045 " #ik & 4
(“#TheSocialGraph”) HRE » & 0% @ Bl =5 Rt BEAEAE AU RE T -

1e5a e A TR EERN T B R ACR AT R IS ST - 20144 HIARAY (it
R PUG R 2E ) (Encyclopedia of Social Media and Politics) 1§ 3RARI Ry LAk
BERE AERI R BT S (Woodlan & Hartouni 2015) ° [h4h » KR FHE— it
BEILAS B O I - AR RS ik PSR — @R Rk A Ry A5 0 8187
K (BRK 2013:108) - iREBA AV A A L - Bl K B BN E R Ry E M B i R I H
475 T20104-7A168 » 3R RN 45 0F AL R - TR B - L H B850 i,
LAk B W R E R (2= 2011:201)

LA A L B SRS RGN R HE(20054FE11H19H - AR KA BIIATEHVE 5

1 TEASURR RSP - EZPOEEE A i - A ESEEHZERE.Z © 5350 Blog —FTERE R ETE
1% B RIEE - AR EEREY -

2 HERFFZE ADL Tk BEEES ) (Social Media) —FATEITIE L1 - (A LA FRIEE FH 25 W R R 3L, - #1420 Ellison AIF
By JE DLt 2278155 (Social Network Sites) FEWE » DU FHSE-E B RFMHARRF G o AHRIERIL A2 R Boyd, D. M., Nicole N. Ellison.
“Social Network Sites: Definition, History, and Scholarship.” Journal of Computer-Mediated Communication, 1 (2007): 210-230.
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DAZEL R B BORF A RIS 4 - U076 H 0 B R 3200 B2 0 B AR (1 55 5 B8 - 7255
R BB R BRI S — T SR RAEHERS R SBIN (BOE) 8% - 7E_Fl
F 5 TET B 5 2 S R B R S R s (B R W i
K I SRR R -

oA A T B 588 P AR Bty A1 (R O BT 92 AN 25 » B 36 I T Bl JE AU A 45 08 08 R
15—yt - B R 2B Ll Tt B IR BE 2407 ) (Social Media Art) 8.2 MR8 538
s — (T Y TR B 2 A A Y B 0l 52 B O A U  EE R S A % 1 Y A A 2
(net.art) » ik A 2 B 28 il 115 24 A B (9 O 1 R 6 DABBUSE B B3 It e s 2 4 - 22 BB
AR fE L AR A AR 2 A 5 = S E BB B R R L D2DTT P ERY
il R BT~ AR ORE R RZEZ I A A 2 LR B & 1R RE N (Xiao
2010) 5 FURFHE IR GE R A B2 DAt B OB T 00T~ BRI AR IR B HE R ALY - 5 TR Ryt
BFILHS 25407 (Pollack 2011); BAEHT (Ben Davis) HIFERy - BEA BT 5 A ik B
fie S REHTEL S T BIE - (BB B R R AL B AR AT T E - IR BL Al 9 o it R B PR SR ER AU A {e
(Davis 2010) ; MACARARECHIPL T A 3088l ) 2 SR - 130 2 TR AR D A A 353 T
SUBNF by SR8l o STAE AR L 8% TTALE B A K RAR A T @ A2 — et 38 AT B > Jo R AP
BRI EE RIS A LT L — AN LR - (TR & T4 2010)

i B RE U RE EERAE N 2 B R SR & 1 > UK U A i A A5 2l 1) R
o SR AL BF A S A 2 B e R AR KRB 2 E — R BRME
A il SCOR R IRF AN T 20 B THI ) 3R R B ) B FHHERRT IR - (A 1.6 8 ARATE (F3 =R
2011:191) > 201 1 RCRARAEAL S W B B AERT  #ERF ERUR A7 E SN (28
= 2011:157) ; 2XiM0 > BIHET R 1k ZORARAEHERFHVIEREE (follower) ELIRIAYATE
F29.78 N SEEE T TR MRS (BMEE) (Arr Review) FTHERHI23.45(EE
be#  FFFtLEERHERERMEARERENNE T EHER (Gagosian Gallery)
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PR B AR 2R E RS WSS TRISE  BE B3R RER 7%
TR QTN E T A ARNE R BIE AR - (5L g B M3 TR S maa 2R
7 (#legosforweiwei) HYVEH B - R EL B I R RAE i B R A S /T -

SR BRSBERYRRE SR - 38— Y AT FEERF R BRAG © Fo (1T & 2 28 © 20T A B 2 17
B EERE A8 2 T AN AT GE P 2 58 Ho e A T AT REREIR] 2

SIS S B MR B RG22 ] - fE R B # (Bruno Latour)
HITTENE A& (Actor Network Theory ) FRfHI5EF 352 —1{E AH (actor) E
FEASH (actant) MHATEHBRAIMEE T - FrE8RIIE AHATDIER 2R - R DUER 2
il > T T B ER R A &5/ E (Latour 2005) » 417 e f A0 B S e B Fe M 2 5 it
GEBIE - FIGIEA R TR I — A R EE - ES H o B EE T
AR A SR B - A R AT L i W A A A D A S SE R B B AR AR D B
=R T2 [EEBEEE A EHE LR LRYRE - AN AR R E B A E 2 R
ZWEY)  HERTEBERE Sk 55 AT E AR BRI E R RE - flan - 4
ORI A E R E S RS - (BAE T (Greg Myers) ATig IR » #E 2L
HREHE —HEEMARANS B EMBERNRBEBENEE MR EEEALZ A
T ARl - R0 T A R A BI(E B L ETES (Myers 2010: 3) -

HR - M ELEW Y 2 28 R AL - T RF (Manuel Castells) Ef5H &tk
it & R R DAREFIVE e Ry Ak M R A SRR R 2 T E B &: ARG th2int
FTEIE HIRH R S A R A AR - MERFREI AT RE VR B Y B IRt & B E

3 BiR20154E11 B 10 HETSTE 8 -

4 20157 H30H » ARRIEMEEES Instagram DURHERF ERMT—RCEIRE R5 HAGtAESE 1720 REFHIRF DU —iR
SRS AS T O H SRRV - TH B RS B BPRBSETER » 2 KR » TEBIBUR A AR AREIR GRS TIER % - 2
5 BBC HCHmiHIHRE « (CAORAE + BB OE H g 538 ) » 20157 H30H UK (SEXvE il AR A& 6(H H
PR ERE )+ 20154F7H31H (2015.10.1%% )

5 #legosforweiwei EHERFAURERERRSR - 2015510 H 23 H » ZORAAEMHFES Instagram DAURHERFIRGE - ME AKEIER
2 ARSEE A FEE D EERREARERME - (H4E A FNEERE R RIESL S KBS » RAEET - HE
EFA - HERRFE DRGSR AR ARG - 2k B A\ T HIME A A A 5 PRS2 aa S TR EBIRT AR R - BB AR
FOFBINES « FERAIAT & TaMEENTAE © 85 4 LIRUMEAR BB BT B2 (A (Fort Mason Center for Arts & Culture ) ~ #HEPFERREYIH
EETE 25T A (Pataka Art+ Museum)-+-+ G e



FRARAL R E AR R R
Ai Weiwei’s Social Media Utilization and Identity Development page. 15
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A (FTHEFRF 2000 :23) < A3 RF B B0 R T 20 B R YR 43 Ry TR PEBRIA] ~ I HLME
Al DA R B E M RE A - HorpIEE R RE Rl A2 it & RO 1 1 B s 2 B AH FE Y 2 Rk
UM RE R E 1T Bl 3 A w2 J00 Ay e i 1 72 2 - B AH B Y2 it Bt Lk Y
TR B MR B2 T8 75 i — 2 S LA R AL g R R DAL SRk ik & 20E
B2 MBI 2 ERE R PR o KA 305 - EME Rt & o 20 R —(EFH E 1 FE R RE 49 32
LK T e R ik IR T E A Y THE ERE TR B A5 R EE At & I U7
EREREIEE (TR 2002 : 8-13) » 5940 - ETE) & HYRE R E £ — BB (E#E RN
HART AR 2R A A S R af (2 55— (BN n] RS B L0 » AN [EHFRET (Talcott Parsons)
TEHATEHE G AR A - (EERE RS AT B 88 RN G 2 B IR SUb RSy - EIF]
IR it 2 B e M 7 2 A (B (EL B P B & RO RF IR 8 5% - S L AR RYRE R - B ARl
R (BEE - FH - REFEFERCULEE R B R E R 2t G iR ZEEH
AN BB IP AT B (AR i 1997 :52-61) » SH9h fEF(H (Max
Weber) # 32 BC a2 IR G 2 Bt s = R H AU« 32 5@ vk i SR B R i B S B 5
it B O A R B SBC - DL R B R IR R TR S R il i E AR Y R EL M
H5ZHC (charisma) » HoAR R EHTES S FCAY TR S 1% - Bl PR ER - 56 B2 i HoAth (£ (T AR vE £
B - I B B R B BE H B M TE A B A (BH 1991:65) - BEAREEHYRE
W3 F 95 B 15 43 A o= ik & Ay RRIR A 7 - (E BT IR R AT <5 B A R it & 19 38 [R] 2 #E 4T
FEMHEEENRUR - FE b FHEME S EEFE MG R EH A Bk B B r S E
&= MBI BT - B Eng s 175 i L m S R s 2 —
HHy e

KRR GBS AL EF S L F RS BRS  OE A AT B R - HE
Ff 5 » YouTube - Flickr » Google+ Instgram ~ Pinterset DA S H AR AR 5 5 - 6
HIEEFREE VLG RES 2 BABIBUR 2 RMIBR 2 AR R 3 AT 1Y SCE B E i
R L MR 597 SSU0BE .04 JE T BT i ) O St o AR » AR R B P B A v O 5 2 B V& A Bl
HERT - R B A 22K B FE A L - (B[R] R 22 AR LA SE S AE R R SC - BB s 0
BRI E AR R ATH B R AU A& [B18E ~ it & SOE DL AH B E P am - AR 12 ot AR FE & 46
B A Bl B R = BR A - DLA) ) it B A B A B R B i Y mTRE 1% - LA FE T 4

6 HRES e AR R R B R P R A - (AR AR A P MR TR R R AR o S » ACRARIIRE(E
%4 Youtube F#$3% 5 Flickr B Instgram HEDE - BENFYE - BETCREERE Instgram EAREE - £
)RR A BN » SURAKMHH Google+ TERAMAHER 2R -



BAEMERH—31

Contemporary Art and Media Culture page. 16

ERZEMREEE

FY B ok R B 2 P S B T B o2 T PRIV 0 2 + SRR
BB T (R 2

I AE TR ) —F T R i o~ Bl A 2 DA — {E ik A R AR
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O EER DLR B B o Y S RO RE -

Y v §:53:51 L
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19904 - B Mk & oe Ik 7 AE s i E SME BRI > 2 ERERHHE (WWW) 1Y
TRl 5 1 (50 A R A B B Ry ik & 0 5 b DR e 75 =X - DUR SR S e R A R s
B PR A e Y2 Ry Hlg A&t & Y BELRRE (FTHTEF 2000 < 46-57) < HIFR_E A £l
%I - A B B b — T AR T 2B BYFE 5K - 1980-AX: » 75 JiS Rl Tk A5 B fla R T &1
i &5 1 2478 (Bulletin Board System ffif BBS) HYBEE - 35 /25 HAg B H AL A Hh 3w
FERYF AL - BBS #4870 Ry K =S M R e 22 ] - $R Bk BT Em S AR - M S Em Y
A IR E AR -

20014 FK K - A% 5 fr& 1 AL OR(LPE B > TESE B HIRIFF 2 T comy 2RI 7
B (EHBARCT Web2.0 HYRFR o ILHF - At B P oMM R — SR =3
BRI EHS s L35 PEBGEMSEE -7 BAKHE (Tim O'Reilly) SGHEH! - 1E
Web2.0 HYIF A - AFREHE A A8 H ok Bl 78 1 E LA 3HUSAY 328 4 B B R 20
8 % PN Al e — T SR R TR AR - T B R R A RS OB R AR R TR0
(O'Reilly 2012: 32-52) - * 5572 — {8 DABH I Ry e » 5 26 A 22 A2 O MRS 2 - |

7 20034 My Space 17 » 2004452 Facebook BZ17 » 20054 YouTube 17 + 20064EHEFFRLE) « 20084 4R (Plurk )
T2+ 20095 B HYHTIR AR LA E (Weibo) + 20104F Instagram 37 ©

8 Tim O'Reilly B DA7HEE LRI Web2.0 AYRFIE - @45 « DRIV - BEEEREE  ERE2RKH " Intel
Inside , ~ EREETETFATHUMAS « BEROERRGHEI - EBHBE LB DR S ERHHERE - (T. O'Reilly. “What is
web 2.0?” The Social Media Reader. Ed. Michael Mandiberg, 2012, 32-52.)
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B - fRIZ T2006FE T BR8P E IS ) Mt - H2002F A0 & A8 5 EH B DAZK > A
U > B ZE 20065 Fo 1l PEIFRE S 769 .48 N HITEHE(E 4 > 5470.98 ARYTE
VEREE - AR A TR IS AU IF B e A Honk i (L AR — AR R © SN - AR AR
HITT R o3 AT B » A 2 1 1 6 o8 P F0 VA% L (18 A BB B - 15T ¥ A ) i 2 T 8
SE5F S S DA R SR R - (B B RS (5 B0 2006) <7 —{ERE RS
BRI TH T a0 Nt G IR TEE ) M At ie o stz BEXR
AE P (AR BT R EUR B 5o X R - B R B2 B UK BIFE - SRV A8 Sk B P
B Rl EERE KRB ARGRR (2005: 93) < E{H A HYERE MBS ISRER % - iR
ERE B EE AR5 R — EEAZENNEEE (We Media) ©

TS R BN Bl - B RBEOR 2B LR M (Robert
Putnam) E&E OHMIFEH IR RS EEFIEE R =% A "8 A drik#
# | (Bowling Alone) » AR EHELEE A AN —EITE) (Putnam 2001) < AL
L HE B BLRE - 1 I L R A SR A A [ 22 Y AN [ R R e e e A - — ELBE A Tk
B LD AE /N TR EIAS f (Stanley Milgram) HYNES3BE#GR (Six Degrees of
Separation) * FRAE » AT AT B2 4-5{E AH & 5L nTRF e 2R 2 fH 4= AP (Barnett
2011) o [AIpL - B ENE A R IR RS - 1 RS HERF B Flickr» SE7E & 58
A R R (E GBS B S T BE B R B %2 - SE RAEAE B HENEE
55 B )32 B F i B AS B EUGT G - PR R R B i IRy B TE A B A A R AT R B K
(Beaumon 2008) - H1% » DUt BF BE#S SR Ay — 8 BB PR TTEY S (38 1 PRz TH 5 Ay e

9 FEMAERER 1 52.4%MNEE B EER R TIHERE ) 25 50.4% K HEETR TREMNE L EAEEERE ) ZE  42.1%
HIREE A IR TR R AL L EERYIEIS | 5 39.1%AVEEE I L TREMEE - BAEC L 5 37 4%REENAE
TEESE R RS ) 5 34.2%00FE IS AR G AR, -

10 19674 KB (LB ZEEIAE BT E R T ANE S REG ) - ARIRS RELEROE At AT EEEME AN -
20114 » KB RE: (The University of Milan) & & EIFIE#E - ABZRBIRBETE 2008 RS2 5.28 » F
T20114FERE R 4.74 - FHRAIZE T2 E Emma. Barnett “Facebook cuts six degrees of separation to four,” 7he Telegraph, 22 Nov.
2011 -

11 20084F11H26 H itk 8% - FIwH H R EAVIRES - BHE « KEUEEMST - AL RAMHRREN - BIRZ (BRI
N LA BT IR NG -
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BRGS0 R R i & R B PRI Y MR B 22 - DL 08 gt s iy
AHEERE 1% » s |7 B FE (A B RS B 28 - 0 R BX B B RE T » S AR I S i
TTENRIFT IR J73E - Fir DA 55 LE PR 1T BN B BRIR Dl MR 2 ¥ B RS 22 AL(E T - iz th o
{LAIAGESE (Aday, Farrell, Lynch, Sides, and Freelon 2012) < 5545 » B AL BB #S S
AHE By E R 2 R - GIAIIRIZ A - & (M. Cha) FARIMFFEEH - EHERT |
F 52 BT 7305 E B AR AR B 2 AR - TR 2K A7 o P 36 At e — (e B — SR R i 2
g EARIES AR (Cha, Haddadi, Benevenuto, and Gummad 2010) » EE[i&E
PR R O AR AR R ARUE - PR B R E AR R R e i LSBT -
i CHRATEG ) (The New York Times) thigH! » fand o B B H — (B B R AR 75 KR
AR A5 - B2 F S AE S i b R S B AT E  E ( B B 2 B R e A A A Y
FF i & (Somaiya 2014)

AN SRt B AR AR A TR RO AR RS H R T E) - AR - R R ] DU
IR AR AR 2 208 5E (José van Dijck) R85 TRt MG B0 R - H
Pt A 1 B AN AHTE] - BADHERT A EHUS A SR B - (R ST B RR A 8 I AU
BRI L ks B FH B T SR R B (Dijck 2013: 74-76) - Fi A 8RB B 2 R L A
(Andrew Keen) > 58 Rt B o (8 A i DURH SR A M E % - A
BEE  MEIE TR AR IR E E - TS TR RS - Rtk M
T FrAERIEFRE (Keen 2015)

12 20104125 17 HZEE PR R8¢ AR ZEBRIEAT - K757 (Mohamed Bouazizi) DAESEHIFEHIAE RAMREE - RAZEH
TEFFAE G A SR RS | FERE R - BB BT IR - 201046 H 2833 K B F (R (Khaled Saieed) fE—%
WA EREGERE » —(L Google ITHEERMUBOLIGE HH » WIRERIE LEH - /8% RAVRETTENR - #H
B (Mohammed Hosni Mubarak) $GEE AR T o Hifk - D8RS 8k S B FHR A M LEE » ZEFT 50 i {0 B 5
It - JERRATRER TR,
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PE O BIRAGR - FHE TR TEEIR A (Ist fans) BYE BETE - DAkS I%%ﬁﬂaﬂﬂﬂ
B o HAh B TO MRSl B2 2 R —(E R 24 (2009-2010) HY " HERF BRI ETEE | (
Twitter Art Feed) « fEICHAR » 857 DA BRERERY 52 B A #EH — (7 6 HHERF RITERY
BRI R PRER LA T 3 1 1 B Bl R AT REE - 20094F » i BRI B 22 (R 25 il B 22 I
T4k " B IR R R R TR ) AR DR Bt B AR AR T8 1B R ER
AR - 201047 » #1AY " Z8 i 2 EURATIH LS 5 (Outpost Artist Resources) ##—{E44
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HAL B RE 0 AR SRR TR F A RO PR R E TR A B4 - (Nafez 2010)

AR B 5 B T B B A B M IRE R ) PR B - (BN — A E A Y
BIPEEE 4 - B BRI RY B ARS R 2 B I 1 ~ 22 T ~ SRis M DL S Y IR 3B 2
RURs BIE 8 AR BB I f A - Ak B S e Bar & — (MRS T EhEH = - G M A et
BEG EAEREGR  H R AR R A R BR BE AL o DAL 2 (AR RARY B R B 0F - T B F &
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(Morse Code Tweets) 1+ Eafliy 2 £ — (il HAYIRFE A » R DUEERT B A (R HERF BTN TR
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(Xiao 2010) ? {2 BRHI R EH T 22 28R #5 (Lauren McCarthy) ik BF BERE R fo 4 2
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MRS b A A B AT B AT 5 ~ ORGSR EE - AN (Rl B R S R AR R AT D =X - B8
flar % ER Bk e R AV EIAE - DA et B e AR Y S A TR AU RE © 55— (Ll i) 2 lr R R ARF
(Man Bartlett) BYEIE - HILA24/NRF Ry BT el : T — 18 R e pkie Sy 15 A 454 —
FLaf R TTABUR LR B30 R 2 R AT A 2 45004 @ 2 %, (Harris 2011) -
R R HERF L E T #BestNonBuy » #24hEcho #24hClerk----- -5 AR 8 (F
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FIFAEAAIBE S S (Union Square) (2HVHEEKEY (Best Buy) WRF I 24/ »
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