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Abstract

“Audience research” is an integrated concept of research field. It includes the investigation,
research, and evaluation of every people’s museum experience, attitudes and opinions on using
the museum’s online, offline facilities, and services. The relationship between art museum
and the public is a revolution in motion. Although the public art museum’s research attention
on its visitors starts quite recent, the rapid growth in size and heterogenecous development of
museum visitors have urged art museum to reshape its management by the introduction of
new business, new resources, the deployment of new mechanisms and new management tools.
Commercialization has followed to cast its shadow over museums. It would then be essential
for art museums to balance between making profits and its mission. This research is using
“Tous mécénes!”, the Louvre crowdfunding project as a case study to contemplate harnessing
the crowd in art museum brought by advent of web technology. It concludes that museum
crowdfunding is not only an“alternative financial tool”to fill the funding gap. Instead,
museum benefits more through the progress on projects of audience development, community
involvement, or even market research. With attribute of engagement and entrepreneurship,
the art museum crowdfunding has allowed donors to express“love”of art in their own way and

covert themselves to become an important “ally” of the museum.

Keywords: art museum crowd research, art museum audience research, gift economy,
art museums crowdfunding, Louvre museum crowdfunding program TOUS

MECENES
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